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Precision marketing based on internet and big data for clothing customization
LIANG Daolei* ZHENG Junhong® YANG Congxia® ZHANG Xinyi®
(a. School of Science; b. School of Information Science and Technology Zhejiang Sci-Tech University Hangzhou 310018 China)

Abstract: It is a hot topic to integrate and mine operating data from all industries for improving marketing efficiency
by internet and big data technique. As a new developing hot spot in clothing industry Internet and big data technique
are needed in clothing custom for improving personal and intelligent marketing services. In this paper firstly current
situation and existing problems of clothing customization marketing were reviewed. The significance of big data for the
marketing of clothing customization industry was analyzed. The technical architecture of marketing platform was
designed and the marketing techniques of the customer profile precision customer popular trend analysis smart
recommendation clothing matching and online and offline data fusion were studied. At last a customer-elothing
bidirectional guidance marketing example based on online-offline integration was proposed.
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Fig.1 Technological architecture of precision marketing platform for clothing customization based on internet and big data
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Fig.6 Down-top precision marketing strategy of
clothing customization based on big data
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