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On the name discrimination of “Han faction costume”

YAN Rong' ** LI Qiang™ * ZHONG Wei** TI Yarong™
(1. College of Media and Art Wuhan International Culture University Wuhan 430205 China; 2a. College of Fashion; 2b. Editorial
Department of “Fashion Guide” Wuhan Textile University Wuhan 430073 China; 3. Museum for Costume Culture
Jiangxi Institute of Fashion Technology Nanchang 330201 China)
Abstract: As a product of the economic development in 1990s  “Han faction costume” has nothing to do with the
theory of science. “Han faction costume” had its name first but its essence was not seen. The fact has proven that
it has become a hindrance to the development of clothing industry in Wuhan. On the contrary academic circles in
Wuhan have been using this concept. Through literature research and field interviews the origin and development
status of “Han faction costume” is expounded in this paper. It is believed that as factional clothing “Han faction
costume” has never existed in theory. It is just an economic geographical concept. If we blindly do conceptual hype
and do not carry out the design and integration of regional styles it is difficult to form the healthy development of
clothing industry chain. The concept of “Han faction costume” will only hinder the development of local garment
enterprises in Wuhan. So it is suggested that the concept of “Han faction costume” should not be used for the time
being.
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