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A study on the operation mode of Internet + digitalized customized clothing

ZHU Weiming® WEI Yanghong"®
( a. International College; b. School of Fashion Design & Engineering Zhejiang Sci-Tech University Hangzhou 310018 China)
Abstract: The in-depth integration of the Internet intelligent manufacture and cloud computing promotes the
development of products towards network digitalization intelligence and personalization. The rapid iteration and
difference subdivision of consumers’ requirements have made new personalized requirements appear which
transforms the traditional manufacturing model into a service-oriented manufacturing model. As for the problems such
as transformation of traditional clothing industry and digitalized clothing customization market survey expert
interview and literature review were applied to analyze the operation mode in domestic and international clothing
customization brands from the perspective of “Internet + manufacturing” mode and “Internet + manufacturing”
innovation mode based on rapid collaboration of supply chains was built. Besides two operation modes of digital
clothing customization were proposed to offer suggestions on the paths of transforming and upgrading traditional
clothing industry.
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Fig.1 The development and evolution of China’s customized clothing brands
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Fig.2 MTM intelligent manufacturing system
2.3
6
APS.
MES.ERP.CAD.SCM
10
2.2 MTM 3D .
MTM .
7
MTM .



55 5 407 Vol.55 No.5
2018 5 Journal of Silk May 2018

N ( 3).

T oS TS ;2;;@ >G> >\

- J

{}

i > mEmars | wstwss | asies | weeemisz
|
£ i i i
I
fe > mwmara | reumEn | emcoksk | mermas >
7
2’% i & &

> mmmwEs | sroeawm | tmwEd | RRER >

& &

& LT A A ]/

3
Fig.3 The framework of large-scale customized clothing system
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