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The dilemma and necessity of internet communication of Chinese silk brands
LU Zhixian
( Center for China Agriculture Brand, Zhejiang University, Hangzhou 310000, China)

Abstract: As an important traditional and export-oriented industry, silk industry has been faced with slow growth and

increasing export pressure in recent years. From the perspective of internet communication of silk brands, content

analysis was used to sort out and conclude internet communication status of typical Chinese silk brands as well as

analyze the reasons and discuss the necessity of internet we-media marketing. The results indicate that we-media

operation of the leading brands in Chinese silk industry still has various shortages such as poor adaptability to

internet, insufficient brand culture expression and small brand communication differentiation. Enhancing internet

communication can help the silk brands improve branding efficiency, broaden marketing range and prevent brand aging.
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Tab.1 We-media operation status of typical silk brands
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