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Optimal design of clothing market questionnaire based on cognitive research
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Abstract: Towards the common clothing market survey design cognitive model theory was used to
discuss the questionnaire survey for the characteristics of the screening differentiation as well as the rule of
results analysis on the grasp of relevance according to the relevance of the respondents perceived reality
and cognition and take it as a basic idea to explain the principle and method of clothing market survey
design. The factual basis objectives and ideas of the research were systematically described and the
questionnaire design method correlated to characteristic and cognitive perception and then determine the
structure and item was raised. Through the hypothesis test the proposed ideas and design methods were
verified. The viewpoints and the analysis method in this paper can be a reference to relevant research and
questionnaire design.
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