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Network marketing of haute couture brands based on social psychology

LI Zhe
( Chinese Academy of Lifestyle Design Beijing Institute of Fashion Technology Beijing 100029 China)

Abstract: In order to understand the changes of consumption patterns of haute couture consumers
under the background of big data era how haute couture brands should carry out network marketing was
studied. The fashion trend was expounded from the perspective of social psychology and analyzed from
brand positioning brand image brand crisis management and corporate social by use of literature
research and case study method. In conclusion the network marketing of haute couture brand should
conform to its brand positioning and image and it should be used to undertake the social responsibility
and flexibly handle brand crisis. Accordingly in the future development process haute couture brands
need to meet the demands of target customer groups besides it should not only pursue the commercial
interests but also make their own contributions for the development of social culture. This paper provided
a theoretical basis for the practitioners and researchers of haute couture fashion.
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